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01.
INTRODUCTION

E-goi empowers businesses with

the building blocks of an
onmnichannel marketing solution.
Each of our four blocks (target,
engage, convert and delight) fits

right into the customer-centric toolbox
of any company or entrepreneur.

Although E-goi's blocks are meant

to slot together as a toolbox, they
aren't bound to it and can be used
individually or as a set in other
creative ways (such as non-descript
backgrounds, landscapes, machinery
or even as flower petals).
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01.
INTRODUCTION

E-goi’s visual identity is based on
clear-cut, consistent rules.

This manual explains how they work
and how to use them, so anyone can
refer to it for brand style guidance.

App designers, developers and project
managers should be particularly
mindful of all guidelines set out here.
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02. The E-goi logo can be displayed in ®
THE BRAND multiple versions for maximum usage
flexibility, as shown here. e . g o 1

Symbol Wordmark
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03. The brand’s multiple versions should

BRAND be used sensibly for optimal legibility. ®
VERSIONS
You may use the symbol and e . o 1
wordmark separately as long as

the brand’s name remains effective
throughout.

Horizontal version

¢
e-goi

Vertical version
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04.
BRAND
COLOURS

N\
|

To ensure a coherent, unified E-goi
brand, you should always use the
master colour set below.

RGB
0/174/218
#00AEDA

NET=
54/70/86
#364656

RGB
0/0/0
#1C1C1B

CMYK
73/8/9/0

CMYK
78/61/49/50

CMYK
0/0/0/100

PANTONE
638C

PANTONE
432C

PANTONE
BLACK

RGB
255/255/255
#FFFFFF

CMYK
0/0/0/0
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05. The E-goi brand comes complete with

FULL its own icon and illustration set, which RGB 244/248/250 #FAFSFA PANTONE 663C
PALETTE we created an expanded palette for.
The following colour breakdowns RGB 222/228/240 #DEE4FO PANTONE 656C

are available - you can also finetune
transparency-friendly, tinted and

shaded versions off them. RGB 108/132/143 #6C848E PANTONE 7544C

RGB 54/70/86 #364656 PANTONE 432C

RGB 35/41/49 #232931 PANTONE 426C
RGB 0/174/218 #00AEDA PANTONE 638C
RGB 147/189/77 #93BD4D PANTONE 367C
RGB 253/161/40 #FDA128 PANTONE 1375C
RGB 246/116/73 #F67449 PANTONE 1645C
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06.
POSITIVE/NEGATIVE
VERSIONS

|

A

Our logo may play out differently
depending on the background.

To ensure the best display, you

should ideally use it as one of the

blue logo variants shown here. Two
monochrome versions are available as
well to prevent background clashing
or merging. If you go the monochrome
route, make sure to provide the logo
with proper contrast and legibility.

e-goi

e-goi
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07.
CLEARANCE

i

To give the logo prominence and
visual integrity, you should always
allow for the largest area of clearance
possible. The safest bet is allowing
for at least the height of the logo's “0”
letter around it.
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08. Be sure never to shrink E-goi's logo
SIZING down to a size which results in partial or
complete loss of readability and impact. Vertical version :g:, ‘ 6,5mm
The logo should never be smaller than
given here.
Feel free to make it as large as you
want though!
Horizontal version O e-goi | 4mm
Favicon (| 1 | 4mm
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09.
FONTS

Fonts are the unsung heroes of
a brand's expression.

At E-goi we chose “Montserrat”
for headings and “Open Sans”
for body text.

These type families should be
enforced across every E-goi official
document and - if possible - in all
brand communication assets.

If for some reason you can't do it,
try to at least fall back to secondary
font “Arial”.

Montserrat
Medium
ABCDEFGHIJKLMNOPQRSTUVWYXZ
‘ abcdefghijklmnopqrstuvwyxz
0123456789
Bold
ABCDEFGHIJKLMNOPQRSTUVWYXZ
‘ : abcdefghijkimnopqrstuvwyxz
0123456789
Open Sans
Regular
ABCDEFGHIJKLMNOPQRSTUVWYXZ
‘ abcdefghijklmnopgrstuvwyxz
0123456789
Bold

Abc

ABCDEFGHIJKLMNOPQRSTUVWYXZ
abcdefghijkimnopqrstuvwyxz
0123456789
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10.
IMPROPER USAGE

To keep our brand solid and

consistent, you should strive not

to do the following in any way.

logo warping;

unapproved fonts;
off-brand colours;
unforeseen design variants;
extraneous effects;

structural logo changes.

Do not stretch

dP» e-goi

Do not use other fonts

@he-goi

Do not change the item layout

e-goi (b

Do not reinvent logo colours

(b e-goi

Do not outline

egei( D

Do not add effects

Do not crop the logo

I e-goi

Do not disproportionately scale
logo items

‘.. e-goi

E-GOI Brand Guidelines

13



11.
STATIONERY

e-goi

T.+351 300 404 336
Av. Menéres, 834
4450-190 Matosinhos
Portugal

www.e-goi.pt

Letterheads, business cards and DL

envelopes.

EXMO (S) SR (S).
Henrique Dias

Lugar do Espido, Via Norte,
4470-177 Maia

e-goi

Ao director

Henrique Dias

Lugar do Espido, Via Norte,
4470-177 Maia

Prezado Senhor:

Confirmamos o recebimento de uma reivindicacdo de depdsito no valor de trés mil euros
referente ao més de janeiro. Informamos-lhe que o valor mencionado foi depositado no dia 2
de fevereiro, na agéncia 0004, conta corrente 1503, Banco Empresarial. Por favor, solicitamos
que o Sr. verifique o extrato bancario e nos confirme o pagamento. Pedimos desculpas por
ndo termos realizado o pagamento anteriormente, mas ndo tinhamos as informagées sobre
a nova conta bancéria.

Sem mais a declarar, reafirmamos a nossa elevada estima e consideragdo.

Atenciosamente,

MARINA CEPA
HEAD OF FINANCE AND HR

Matosinhos, 25 de agosto de 2018.
MIGUEL GONCALVES

E. mgoncalves@e-goi.com
M. +351 917 801 258
T.+351 300 404 336

s. miguelgoncalvesdg07

T.+351 300 404 336 Av.Menéres, 834
4450-190 Matosinhos
Portugal

Av. Menéres, 834 ortugal

4450190 Matosinhos www.e-goi.pt

Portugal

www.e-goi.pt
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12.
LETTERHEAD

Letterheads should always adhere to
the layout shown here.

Margins are set at 15mm all around.
The logo is 20mm wide. The body copy
for the letter is “Open Sans” at 10 pt

or 12 pt.

15mm

e-goi

‘Ao director

‘Henrique Dias

iLugar do Espido, Via Norte,
14470-177 Maia

Prezado Senhor:

Confirmamos o recebimento de uma reivindicacdo de depdsito no valor de trés mil euros
referente ao més de janeiro. Informamos-lhe que o valor mencionado foi depositado no dia 2
de fevereiro, na agéncia 0004, conta corrente 1503, Banco Empresarial. Por favor, solicitamos
que o Sr. verifique o extrato bancario e nos confirme o pagamento. Pedimos desculpas por
ndo termos realizado o pagamento anteriormente, mas ndo tinhamos as informagées sobre
a nova conta bancéria.

'Sem mais a declarar, reafirmamos a nossa elevada estima e consideracéo.

/Atenciosamente,

MARINA CEPA
HEAD OF FINANCE AND HR

e

3Matosinhos, 25 de agosto de 2018.

T.+351 300 404 336

/Av. Menéres, 834
4450-190 Matosinhos
Portugal

\eww, e-goi, pt.
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13.
DL ENVELOPE

a4

DL envelopes should always adhere
to the layout shown here.

Margins are set at 10mm all around.
The logo is 20mm wide. The recipient’s
name is “Montserrat semibold”

at 10 pt or 12 pt. Its mailing address

is “Open Sans Regular” at 10 pt.

4

/

10mm |

e-goi

T. +351 300 404 336

Portugal

www.e-goi.pt

Av. Menéres, 834
4450-190 Matosinhos

EXMO (S) SR (S).
Henrique Dias

Lugar do Espido, Via Norte,
4470-177 Maia
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14.
ICONS

_

As a key E-goi component, our D
multichannel features have been given -
carefully designed icon assets.

) Email
Each channel is represented by two

geometric shapes which combine to

build a subtle yet actionable visual

metaphor (eg. an envelope as an

email, a loudspeaker as a voice

broadcast, etc.). s

To make sure this works at all times, Voice Broadcasts
our icons shouldn't be changed or
distorted in any way.

e

Smart SMS

4

Transactional

Autobots

)\

Track & Engage

Push
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15.
MASCOT

The E-goi mascot is inspired by Iberian
wind god, Egoi, the mythological
bringer of warm seasons and bountiful
harvests.

The mascot is drawn in a one-line,
minimalist style while epitomising our
company’s joy and playfulness. He can
adopt countless looks suitable for any
context.

Given its singular drawing style, any
new version or change to the mascot
should be done by our brand design
team only.
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16.
ILLUSTRATIONS

To help visualise the concepts behind
our solutions at a glance, we use
stylised figures and settings.

These illustrations are drawn in the
same one-line style as the mascot.
They often grow from the E-goi
building block shapes to seamlessly
form a complete design.

Given their singular drawing style,
any new version or change to the
illustrations should be done by our
brand design team only.

.
»
lie

Q.

e e
=0 A B
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